


3D Screens

St Pancras Station 
WOW Zone Captivating audiences in London’s major station



St Pancras Station
Screens were installed from the 15th-
28th September 2009

8 x 3D screens at St Pancras 
Station positioned into a WOW 
Zone experience

18 hours of airtime booked

42” screen size



Balfour Benefits

• Balfour representatives available to meet clients
• Available throughout installation period 
• Extra airtime
• Onsite technical support
• WOW Zone Exhibition Stand
• Centrally located in Promotion area B
• Opposite Euro Star Waiting Lounge



Success

As a result of phenomenal response from previous projects from the 
launch of this 3D technology, we incorporated the screens into a WOW 
Zone and included the brand new sensational Cheoptics Stand.

This brand new technology is a revolving 3D modelled video that can be 
seen from 360 degrees in any light condition, adding even more of a WOW 
factor. 

We also added extra airtime for each client to ensure they gained 
maximum exposure in the best advertising venue in the UK. 



Balfour benefits
• Balfour representatives available to meet clients
• Available throughout installation period at the Station
• Questionnaires – see slide/page 12
• Extra airtime
• Onsite technical support 

This is an image from one of our clients who advertised with us, Scottish Widows. On the launch of 
the event, they organized filming with a Scottish Widow walking through the WOW zone and 

leaflets were handed out to passers by. Please refer to the press release on slide 15.



WOW Zone installation at St Pancras Station



WOW Zone



Questionnaire Responses

Results are independently verified results available on request

We engaged with a total of 3012 people within St Pancras Station. The questionnaire 
was designed to gauge the effectiveness and power of our 3D advertising platform. 

1. When asked if the passengers had seen 3D advertising before?
A Total of 2,741 (91%) said that this was the first time, 271
(9%) said they had seen this or something similar before.

2. When asked what they thought of the 3D Effect?
A Total of 2,771 (92%) had a positive response, 241 (8%) were negative or unsure.

3. When asked if the screens were engaging enough to stop and view them again?
A Total of 2,831 (94%) said they would, 181 (6%) said they would not or were 
undecided.

4. When asked if they would discuss the 3D technology with anyone after viewing 
them?
A Total of 2,500 (83%) said they would, 512 (17%) said they would not or were not 
sure.



The benchmark is based on a selection of 70 networks worldwide 
representing more than 500 screens and is the result from the 
average of all those screens.

Generic Data



WOW Zone data capture

• The following charts outline the number of people viewing two of our screens located in the WOW Zone at 
St Pancras Station. 

• Web cams located on top of two of the screens recognises people when they stop directly in front of the 
cameras

• Data was obtained during the two day trial from the 15th September 2009 when the screens were installed 
until the 16th September 2009.
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Demographic split

Above is a chart which outlines the split between males and females watching the 
screens. This is calculated by the face recognition system which can define 
whether a male or female is looking at the screen. 



Time spent viewing screens

From our face recognition technology which we have used during various events the 
results below show on average the time period that people spend watching each screen.



Other Global Venues
Bahrain Airport Bahrain  Kuwait International Airport Kuwait  

Beijing Airport China  Sunway Pyramid Mall Malaysia  

Copenhagen Airport Denmark  Antara Polanco Mall Mexico  

First Mall Egypt  Oslo Central Station Norway  

Munich Airport Germany  Oman Airport Oman  

Select CityWalk Mall India  Zlote Tarasy Mall Poland  

Delhi Airport India  Red Sea Mall Saudi Arabia  

Forum Mall India  Kingdom Centre Mall Saudi Arabia  

Hyderabad Airport India  

Cape Town & 

Johannesburg Airports South Africa  

Nirmal Lifestyle Mall India  Amsterdam Central Station The Netherlands  

Israel Station Israel  Dubai Festival City United Arab Emirates 

City Mall Jordan  St. Pancras International United Kingdom  

Mega Alma-Ata Mall Kazakhstan  Broadgate Estates United Kingdom  



Global advertisers



We installed 8 x 3D screens in to a 
WOW Zone formation with a 3D 
Holographic centre piece in the central 
location of St Pancras Station for a 2 
week period. The idea of the location 
was to ensure that we targeted a high 
profile commuter audience as well as 
tourists traveling on Eurostar. 

Summaries



Press Release Please also click on 
the link below to view 
a press release wrote 
by Scottish Widows:

Press Release

http://www.marketingdirectmag.co.uk/news/938611/Scottish-Widows-launches-3D-ad-campaign-St-Pancras-station/


Balfour International Group is proud to work with a range of high profile brand 
names, locations and retail concerns.

For further information and references please contact:
Charles Firebrace
Head of Business Development
charles@balfour.tv
+44 7595 375132

mailto:charles.firebrace@balfour.tv

